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EXPERIENCE

Category Manager, Solina Group, Belgium, Mar 2024 — Dec 2024
B2B marketing, food industry

> Developed comprehensive global category analysis reports encompassing B2B market and
consumer trends, retail screening, and competitor intelligence in the plant-based category,
supporting customer presentations and marketing initiatives in local regions.

> Extracted key market insights to identify and capitalize on potential market opportunities for
new product development in plant-based meat and fish solutions, collaborating closely with
the R&D team from project brief to product launch.

> Successfully launched three digital campaigns - Veganuary, Plant-based ready meals and
Hybrid solutions - generating over 400 leads in B2B, and worked closely with regional sales
managers to track conversions and optimize lead generation efforts.

Communication & Category Specialist, Solina Group, Apr 2023 - Feb 2024
B2B marketing, food industry

> Designed, planned, and successfully executed the marketing and communication annual plan,
optimizing the budget to the maximum, generating over 200 targeted leads in B2B market,
and engaging internal stakeholders in Sales and Marketing department across Europe.

> Led and coordinated an internal sensory panel of 14 participants in close collaboration with
the R&D department, transforming optimal findings into market-ready formats that
highlighted Solina’s USPs in plant-based food solutions.

> Efficiently planned and executed stand exhibition at a UK Foodservice tradeshow,
coordinating a cross-functional, multicultural team of 10 and external agencies. Capturing
more than 100 new contacts and building brand awareness in the plant-based community by
impacting over 3k visitors.

Communications officer, Solina Group, Belgium, Oct 2022 — Apr 2023
B2B marketing, food industry

> Planned and executed the tactical plan for Solina’s global strategic narrative on owned and
shared platforms, and paid media.

> Harmoniously worked together with the marketing, digital, platforms BDM and consumer
insights teams to extract, build, and reproduce qualitative content to promote Solina’s
capabilities, products, and services targeting B2B clients and prospects.

Marketing strategist freelance, Spain, Feb 2020 — Oct 2022
B2B, marketing service industry

> Projects with clients: Rubies, MWL, Termoinnova, Netting solutions, others.
e Strategy: Social media plan, digital marketing plan, brand management.
e Advertising: Google ads, Facebook ads, Amazon and Vendor central promotions.
e Analysis: Web metrics via google analytics and social media actions performance.
e Build and manage: WordPress websites, landing pages in Mailchimp.

> Key achievements include a Google Ads campaign with a 6% ROI, growing an Instagram
account from zero to 4k followers in 3 months, and developing brand guidelines for a
Facebook store and social media communication.

SUMMARY

A go-getter marketer with extensive
experience in B2B and a proven record
of delivering high results. My
entrepreneurial and solution-oriented
mindset equips me to bring well-
structured initiatives and
determination to overcome any
challenge.

STRENGHTS

e Strategic decision-maker with
highly analytical and logical mindset

e Proven ability to adapt quickly to
changing environments.

e Remarkable organizational and
management skills to execute
multiple projects.

TECHNICAL SKILLS

o SAP | PowerBI

e Mintel | Euromonitor

e Advanced Microsoft Office

e ChatGPT |Midjourney Al

e Facebook & google ads

e Canva | Hubspot | Wordpress

EDUCATION

e Postgraduate in Digital Marketing
Universidad de Barcelona
2020, Spain

e Master in Creation and
Management of Innovative tech-
based companies
Universidad de Barcelona
2016, Spain

e Bachelor in Marketing and
Advertising
Universidad de Area Andina
2011 Colombia
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COURSES

Brand Manager, Multinational Rubies’ Costumes, Spain, Nov 2015 — Feb 2020
B2B marketing, Toys industry

Successfully managed products for Disney, Warner Bros, Mattel and Hasbro Brands in Spanish
market.

Achieved and exceeded annual forecast by successfully meeting brand’s objectives 4 years in
arow.

Optimized of legacy budget for Ad campaigns in Amazon through Amazon Marketing Services
(AMS) and Vendor Central for new product launch, offers and advertisements.

Efficiently Planned and executed marketing activities in a variety of channels such as: TV spots,
Amazon campaigns, social media campaigns, In-store events, value packs, promotions and In-
store Displays to maximize brand revenues.

Responsible for accurate analysis of retail sales through sell-in and sell-out weekly reports via
Bl Analyzer.

Creatively and quickly solved problems and delivered commercial proposals according to
client’s requirements.

Co-Founder & Marketing Manager, De la Pefia Dried Fruits, Colombia, Feb

2014 - Feb 2015

B2B & B2C marketing, Food industry

>

Planned and developed sales strategies leading to partnerships with 20 Micro- entrepreneurs
in the span of 2 months: Gourmet stores, fitness places, cafe, bars and health shops.
Launched 5 concepts in 8 months for a complete line of exclusive dried fruit products directed
to diverse target markets.

Created the website content and coordinated the different tasks during the website building:
www.deshidratadosdelap.wixsite.com/productosdelapena.

Participated in various events promoting local startups and small businesses.

Founder, Ecolider Stationary, Colombia, Jan 2012 — Feb 2014
B2B & B2C marketing, Office supplies

V V V V

Self-employed.

Negotiated contracts as a leaseholder for Parque Arboleda mall and promotional deals.
Developed promotions and participated in various events created by Parque Arboleda mall.
Personnel in charge: 1

Store Manager, Black Color, Colombia, Jun 2009 — Jun 2012
B2B & B2C marketing, Office supplies

>

Achieved sales growth in business for 3 consecutive years by successfully doubled the number
of clients during promotional months identifying client’s needs (B2C).

Established and maintained strong relationships with suppliers and clients.

Improved accounting and stock control procedures via using a new software.

Personnel in charge: 3

e Conscious Grocery Shopping:
Sustainability, Nutrition, Health
and Law
edX online courses — 2025

¢ Foundations of Humane
Technology
CHT online course — 2022

e Fundamentals of Neuroscience
edX online courses — 2021

¢ Fundamentals of Psychology
edX online courses — 2021

o Digital marketing basic course
Google activate — 2018

LANGUAGES

® Spanish Native XYY Yy
e English Advanced XYY Y
e German Intermediate @ @000
e French Beginner [ Yololelo)




